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The residents within the culturally diverse community of Panorama City are drawn to its !

expansive retail offerings. With approximately 352,030 family households and 1.5 million
residents, Panorama City is a desireable location for retailers.

*Source: Claritas, Inc. *Source: Claritas, Inc.
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The Legaspi Company (“TLC”) is the pioneer in Hispanic retailing.

For over 30 years, TLC has focused its commercial real estate efforts in development, redevelopment, brokerage,
landlord & tenant representation and consulting. The company’s knowledge in Hispanic demography has enabled

it to effectively identify and capitalize on untapped market opportunities and develop projects in urban and
Hispanic areas.

TLC's expertise has led REITs, investors and developers to seek the company’s assistance as they look to acquire
and reposition assets in Hispanic trade areas. Municipal entities have also depended on the company’s ability to
reposition shopping districts as a means of increasing goods and services within the community. The successes of
TLC have caused retailers alike to utilize the company to define and implement their expansion strategies in the
Hispanic market.

The belief of The Legaspi Company is that Demography is Destiny — 1 out of every 6 Americans is Hispanic.
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